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MANUSCRIPT DETAILS  

TITLE: Business Actors Response to Halal Certification Body Performance in Indonesia  

ABSTRACT:  
The implementation of the mandatory halal certification policy by the Indonesian Government as of October 17, 2019,
at least needs to be reviewed first, how is the response of business actors to halal certification services that have
been carried out by previous Halal Certification Bodies in Indonesia. This can provide an overview of the extent to
which the quality of the appointed authority's services, the competence of the institution, and the costs of
certification.  
This study uses a quantitative descriptive non-parametric statistical analysis by taking non-probability survey samples
with a freely distributed distribution method with focus on 3 things: response to halal certification services,  to
competence of Halal Certification Bodies (LPPOM-MUI), and to Halal Certification service fee. Respondents in this
study were small, medium, and large business actors, spread across 11 area provinces in Indonesia. In this study the
data were obtained from 78 complete questionnaires.  
The results that 81.4% of business actors were very satisfied with the performance of the certification service of halal
certification bodies, 80.3% of business actors stated that the halal certification body was a competent and 59.4% of
business actors stated that the halal certification fee was proportional to quality of services provided.  
Policy maker can benefit from this study which getting recommendations regarding halal certification services  
These findings contribute to describing the response of business actors to halal certification services and have not
been doing before with same subject and object of the research.  
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